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First Semester B.Com. Degree Examination,
October/November 2019

{CBCS Scheme)

Commerce
MARKETING
Time : 3 Hours] . [Max. Marks : 90

Instructions fo Candidates : Answer must be written completely in Kannada or English.

SECTION - A/deRn - &

Answer any TEN sub-questions. Each carries 2 marks : (10 x 2 = 20)
CIRFHTRECA BBy BV~ U302 I3 B 2 voBri !

1. (a}] Define Marketing.
St Z 3 obab), 79,5 03 SN

s THe

(b) What is Marketing Mix?
Soek i alm 2080 asder)?

(¢} Name any four product mix strategies.
AiRG)@erite Py S3) 86w Sog vy wiod.

{d) Write the definition of Packaging,
Aoieazigod 53,28 0dO®), 280D,

(e} What is Base price?

@aee el sondderla?

(ff ~What is Promotion?
S33F @ aowdeny?

() Who is a Retailer?
Bad emd 20ud adndy?

(h) What is Channel of distribution?
sotidob dnns aogdesn?
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{f}  What is an Advertisement copy?
&) T8 aoudemy?

) Whatis e-shopping?
D-BL0rF aogder)?

(k) What is CRM?
CRM aotidery?

(I}  What is Event Management?
FOFEED S EE aondeay?

SECT‘IDN ~B/ager - 8
Answer any FIVE of the following questions. Each question carries 5 marks :

(5 % 5 = 25)
IRIeRETe ot SN0 evsdn T3 I8 5 wogrish :

2. Explain briefly the importance of Marketing.
SRO G ok EIF), Hogzgmen 238

3. Explain with diagram, the various stages of Product life cycle.
TR Beaw WEW A2 E’Dﬁﬂ#ﬁi dgod Soeed Hb2.

4.  Briefly explain the factors affecting pricing decision.
ud Ogerd I3 abab Soess TS Dedos BoBNYE Bodzmeh 5B

What are the qualities of a good salesman?
w4 0l 2% 0d 133Hdd rognenI)?

on

6. Explain briefly the objectives of advertisement.
2botTR8N GUTleaNUs) Sodgoan axos,

7.  Explain the factors to be considered in the choice of a distribution channel.
2B0 deneny ol obd Zonenleran Eﬂa’ﬁﬁfﬁigi QIO

8.  Briefly explain the recent trends in marketing,
SRtTes 58 abolid) ageus WeIedntnivs) sogmamn axos,
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SECTION - C/agmri - &

Answer any THREE questions. Each carries 15 marks : (3 x 15 = 45)
iR TTe Saech SBrer evsd. I3 B 15 vosried

Analyse the various factors of marketing environment.
S»0oEtd 2§ obab IO HIP BoBrYRY DB

Explain the process of new product development. Discuss the reasons for new
product failure in the market.

B0 S uﬁ%ﬁa;},@ahui}ﬁi}kbﬁﬂh Sncosdd abd Bes I5) aﬁd;:’ﬂu,-ﬁﬁ Eatt‘m;imd.z:dﬂm

Explain the methods of pricing.

236 DGPFUB HFITAYS), IS0 s N 8 2N
‘W ik B
Describe the nature and importance of Promotion. ; aEmaRT
i ; ; ATV
TIIepod aﬂd.mai 3 mﬁ%ﬁ.@iﬂa =04  Sypeuit

Explain the types of channels of distribution.
Hdowd SRnrned ﬂdﬁﬂﬁim




